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What we have done

15-minute quantitative survey 

400 interviews in each market: UK, France, 
Germany and Spain

Consumers who have eaten fish in any 
format in the past 3 months 

Representative of the general population, 
aged 18 - 70 years

Research question

This study explores:

What role does country of origin play in 
consumers’ appetite for Wild Alaska 
Pollock?

What is the appeal of Alaska Pollock from 
specific places of origin - notably Alaska, 
Russia, and China?

Your challenge

Demand for US sourced Wild Alaska Pollock 
is in decline across the EU and UK, while 
imports of pollock from Russia and China 
have increased.

To address the commercial threat to Alaska 
Pollock sourced in the US, GAPP wishes to 
understand the role of country of origin in 
consumer’s fish purchase consideration.

Background
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Headlines
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There is little desire for 
Alaska Pollock from 
Russia or China

Rejection levels of Alaska 
Pollock known to come from 
Russia or China are high. But 
UK consumers are more open 
to buying fish originating from 
these markets.

Consumers would feel 
confused, worried and misled 
to find out Alaska Pollock is 
from Russia or China.

Twice frozen processing (from 
Russia through China) further 
suppresses consumer 
purchase interest.

Consumers prefer 
Alaska Pollock sourced 
from Alaska

Most would prefer Alaska 
Pollock to come from 
Alaska, not Russia or 
China. 

To learn that Alaska Pollock 
is from Alaska is to feel 
informed, interested and 
reassured. 

Few expect Alaska 
Pollock to come from 
Russia or China

The fish species has an 
inherent association with 
Alaska - driven by the 
species name. 

The association to Alaska is 
strongest in the UK and 
Spain.

Few believe Alaska Pollock 
is sourced from Russia or 
China.

There is a tendency to 
avoid fish from Russia 
and China

Few actively seek to buy 
fish from either Russia or 
China, with substantial 
percentages actively 
avoiding fish from these 
countries.

Geopolitical issues and 
food safety concerns drive 
consumer rejection of fish 
sourced from these 
countries.

Country of origin is 
important

The majority of fish eaters 
care from where their fish is 
sourced.

Country of origin has the 
most importance in France, 
Germany and Spain.

Headlines
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Detailed Findings
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Consumers care about 
country of origin when it 
comes to fish.



Country of origin is important - the majority in all markets 
rate country of origin as important when buying fish for 
their household.

Importance buying fish - Top 2 Box (very important or slightly important)
Knowing country of origin / what country the product is from

53% 80% 67% 67%
UK France Germany Spain

A1: How important, if at all, are these attributes when buying fish at the grocery store for you and your household? Base: UK (400), France (400), Germany (400), Spain (400) 9



The majority of those who consider country of origin to be 
important also claim to actively seek out this information 
when purchasing fish at the grocery store.

Information sought out when buying fish: Amongst those who say country of origin is important
Knowing country of origin / what country the product is from

A3: What information about a fish’s origin, if any, do you typically seek out when deciding which fish to purchase at the grocery store? Base: UK (210), France (320), Germany (266), Spain (266) 10

55% 70% 62% 70%
UK France Germany Spain



42%

24% 24% 24%

2% 2%

52%

43%

33%
38%

1%
3%

45%

53%
49%

35%

2%
6%

57%

37%

12%

43%

1% 2%

Local Waters Norway Alaska EU China Russia

UK France Germany Spain
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Consumers are most likely to seek out fish from local 
waters, Norway, Alaska, and the EU.
Not China or Russia.

Locations consumers like / try to buy fish from:

A4: Which locations, if any, do you like to / try to buy fish from? Base: UK (400), France (400), Germany (400), Spain (400)



Conversely, a significant proportion of consumers try to 
avoid buying fish that comes from either China or Russia.

Locations consumers try to avoid buying fish from:

A5: Which locations, if any, do you like to / try to avoid buying fish from? Base: UK (400), France (400), Germany (400), Spain (400) 12

34%

55% 50% 50%

UK France Germany Spain

Avoid fish from China

31%
40% 40%

28%

UK France Germany Spain

Avoid fish from Russia
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The distance is off putting

UK (8%) FR (27%) 

DE (9%) ES (14%)

“Distances are too long, therefore not 
sustainable”

“Remoteness breaking the cold chain”

“I try to avoid long distance 
transportation”

Other quality concerns

UK (10%)  FR (23%) 

DE (21%) ES (22%)

“I don't have much confidence in 
Russia's policy and I'm afraid of what 

might be dumped into the water and what 
antibiotics might be given to fish.“

“It is impossible to understand where the 
fish comes from and whether the waters 

are not contaminated”

“Lack of confidence in traceability”

Low trust in standards

UK (27%) FR (28%) 

DE (37%) ES (16%)

“Distrust of their quality controls”

“I don't trust their processes or their 
health control”

“The standards are not the same as in 
France”

“Environmental and health standards do 
not seem very strong”

Opposition to Ukraine war

UK (43%) FR (10%) 

DE (23%) ES (39%)

“I avoid anything to do with Russia as a 
result of the ongoing conflict in Ukraine.”

“Russia invaded Ukraine.”

“I don't agree with giving money to 
Russia with what's happening in Ukraine”

Avoidance of Russian sourced fish is due to Ukraine 
invasion boycotting and distrust of Russian processes    
and standards.

Reasons for country avoidance: Russia - Coded up open-end response
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Avoiding Chinese goods

UK (21%) FR (18%) 

DE (18%) ES (15%)

“Do not like the Chinese government”

“I'm wary of anything that comes from 
China”

“I try to avoid products from China as 
much as possible”

Too far away

UK (26%) FR (27%) 

DE (22%) ES (8%)

“It does not seem environmentally 
sustainable to get fish from so far away“

“It's too far from my country“

“I'm not sure about fishing practices, plus 
transporting from such a distance 

generates a large carbon footprint.”

Polluted waters

UK (19%) FR (19%) 

DE (14%) ES (26%)

“Because of its unhealthy waters“

“There are many contaminants in the 
water and poor hygiene”

“It is said that there are very significant 
levels of pollution in its waters”

“Does not respect the environment”

Quality concerns

UK (19%) FR (19%) 

DE (25%) ES (31%)

“I don't trust their hygiene regulations”

“I would have doubts about their fishing 
methods and conditions the fish lived in, 

sea quality or fish farmed”

“Too cheap and poor quality, not 
trustworthy, delivery times too long”

Avoidance of Chinese sourced fish is primarily due to an 
overall distrust of China’s quality, hygiene and fishery 
practices and standards. 

Reasons for country avoidance: China - Coded up open-end response
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Consumers expect and 
prefer Alaska Pollock to 
be sourced from 
Alaska. 



What the ‘Alaska Pollock’ name says about the fish:

61%

65%

71%

46%
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It tells me where it was 
processed

It tells me about the 
environment in which it was 
caught

It tells me where it was  
caught

Alaska Pollock’s name telegraphs much information 
about the fish – it’s specie, it’s catch location and the 
environment in which it was caught. 

B1: Based on everything that you know or is suggested by the fish’s name, what does the name Alaska Pollock say to you about this fish? Base: UK (400), France (400), Germany (400), Spain (400)

UK

FR

DE

ES

56%

44%

45%

53%

UK

FR

DE

ES

35%

39%

48%

43%

UK

FR

DE

ES

22%

19%

16%

24%

UK

FR

DE

ES

It tells me the specie



17

Consumers in the UK and Spain are the most likely to 
believe that Alaska Pollock comes only from Alaska.

Where consumers think Alaska Pollock comes from:

62%

25%

13%

46%

42%

12%

44%

49%

8%

71%

18%

12%

B2: From where do you think Alaska Pollock comes from? Base: UK (400), France (400), Germany (400), Spain (400)

UK: France: Germany: Spain:

Only from Alaska From many different countries and places Don’t know
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Few consumers believe that Alaska Pollock comes from 
Russia or China.

Where consumers think Alaska Pollock comes from:

B3: You said that Alaska Pollock can come from many different countries or places. Where do you think it comes from? Base: UK (400), France (400), Germany (400), Spain (400)

6%
8%

11%

4%

UK France Germany Spain

Alaska Pollock comes from Russia

2% 3%
5%

1%

UK France Germany Spain

Alaska Pollock comes from China



The overwhelming preference is for Alaska Pollock that 
comes from Alaska. 

Preference for where Alaska Pollock should come from:

B4A: When you buy a seafood product labelled as Alaska Pollock the fish can in fact come from Alaska, Russia or China. With that in mind, which of the following best reflects your opinion? Base: UK (400), France 
(400), Germany (400), Spain (400) 19

UK France Germany Spain

Prefer Alaska 73% 93% 83% 81%

Alaska Pollock should only come from Alaska 44% 50% 45% 41%

I recognise it can come from other places, but would prefer for it to come from Alaska 29% 43% 38% 40%

I don’t mind where Alaska Pollock comes from 27% 7% 17% 20%



Prefer 
Alaska 63% 78% 73% 75%

Prefer 
Russia 2% 2% 3% 1%
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Where would prefer Alaska Pollock to come from (comparing markets):

Consumers overwhelmingly prefer Alaska Pollock to 
come from Alaska rather than Russia or China.

UK France Germany Spain

Alaska vs Russia

B4B. Alaska vs Russia. Where would you prefer your Alaska Pollock to come from? Base: UK (400), France (400), Germany (400), Spain (400)

Prefer 
Alaska 64% 79% 77% 74%

Prefer 
China 1% 2% 1% 1%

UK France Germany Spain

Alaska vs China
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There is low consumer 
appetite for Russian or 
Chinese sourced Alaska 
Pollock.



Overwhelmingly, consumers are most interested in 
purchasing Alaska Pollock from Alaska. 

Likelihood to buy Alaska Pollock from each location: Top 3 Box (extremely, very, somewhat likely)

B5A: How likely or unlikely would you be to buy Alaska Pollock if it comes from the following locations? Base: UK (400), France (400), Germany (400), Spain (400) 22

92%

40% 38%

90%

27%
20%

97%

41%
29%

86%

29%
20%

From Alaska From Russia From China

UK France Germany Spain



Trust in the country

UK (13%) FR (7%) 

DE (12%) ES (11%)

“I trust this part of the world”

“I trust this country”

“I prefer it to be from the USA”

“Because I would definitely prefer this country to be 
like China or Russia”

Quality and standards

UK (36%) FR (41%) 

DE (36%) ES (50%)

“High quality guaranteed”

“They have the cleanest waters”

“They pay attention to quality there”

“I trust the water quality there”

“It’s the best in quality and sustainability”

The name signposts origin

UK (36%) FR (45%) 

DE (33%) ES (30%)

“I consider it to be the most authentic when it comes 
from its namesake”

“The name clearly indicates its origin”

“As its name suggests it should come from Alaska 
and not other countries”

“The fish is called Alaska Pollock”

Reasons would buy Alaska Pollock from Alaska (extremely / very likely to buy): Coded up open-end response

Purchase interest in Alaska Pollock from Alaska is driven 
by authenticity, the origin-name connection and trust in 
the quality and standards of Alaska/the US.
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45%

38%

25%

18%
24%

2% 1% 0% 0%

65%

33%
39%

4% 6%
2% 2% 3% 2%

52%

36% 36%
33%

14%

1%
4%

1% 2%

49%

37%

26%

12% 14%

1% 2% 2% 2%

Reassured Informed Interested Unconcerned No different Annoyed Worried Misled Confused

UK France Germany Spain

Feelings consumers would experience if they learned that the Alaska Pollock in their grocery store was a product of Alaska

B6C: How would you feel if you were to learn that the Alaska Pollock in your grocery store/ market was a product of Alaska? Base: UK (400), France (400), Germany (400), Spain (400)

Positive Neutral Negative

Further, consumers would feel reassured and informed to 
learn the Alaska Pollock in their local store is from Alaska. 

NET Positive
UK (75%) FR (90%)
DE (83%) ES (84%)

NET Negative
UK (3%) FR (6%)
DE (6%) ES (4%)
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Feelings consumers would experience if they learned that the Alaska Pollock in their grocery store was a product of Russia

Conversely, consumers would feel misled, annoyed and 
worried to learn that their Alaska Pollock is from Russia.

B6B: How would you feel if you were to learn that the Alaska Pollock in your grocery store/ market was a product of Russia? Base: UK (400), France (400), Germany (400), Spain (400)

3%

9%
6% 7%

24%
28%

17%

36%

13%

3%

12%

4%

13%

7%

33%

27%

42%

15%

4%

19%

9%
7%

15%

21%

30%
32%

18%

7%

16%

4%

14% 13%

29%

15%

30%

17%

Reassured Informed Interested Unconcerned No different Annoyed Worried Misled Confused

UK France Germany Spain

NeutralNET Positive
UK (20%) FR (27%)
DE (31%) ES (34%)

NET Negative
UK (59%) FR (69%)
DE (61%) ES (58%)

Positive Negative
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Feelings consumers would experience if they learned that the Alaska Pollock in their grocery store was a product of China

….or from China. 

B6A: How would you feel if you were to learn that the Alaska Pollock in your grocery store/ market was a product of China? Base: UK (400), France (400), Germany (400), Spain (400)

2%

10%

5%
9%

26%
23%

17%

34%

14%

1%

9%

2%

11%

5%

34%
36%

47%

13%

2%

16%

5% 6%

15% 14%

36%
39%

21%

5%

13%

3%

15%
12%

27%

20%

32%

20%

Reassured Informed Interested Unconcerned No different Annoyed Worried Misled Confused

UK France Germany Spain

NeutralNET Positive
UK (22%) FR (20%)
DE (24%) ES (30%)

NET Negative
UK (55%) FR (79%)
DE (69%) ES (64%)

Positive Negative



When informed about the twice frozen processing of 
Alaska Pollock of Russia/China origin, consumer purchase 
interest decreases significantly, even in the UK which is not 
as origin focused as the other markets. 

Impact of information on likelihood to purchase Alaska Pollock from Russia:

B8: How would this information affect your likelihood to purchase Alaska Pollock from Russia? Base: UK (400), France (400), Germany (400), Spain (400). 27

49%
62% 57% 54%

26%
19% 22% 25%

UK France Germany Spain

Less likely

Much less likely

Alaska Pollock caught in Russian 
waters is partially processed, 

frozen and then shipped to 
China. In China, the Alaska 
Pollock is thawed, filleted, 

soaked in chemically treated 
water, refrozen and shipped to 

Europe for sale. 

75%
81% 79% 79%



In Summary

28
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There is little desire for Alaska Pollock 
from Russia or China

Consumers prefer Alaska Pollock 
sourced from Alaska

Few expect Alaska Pollock to 
come from Russia or China

There is a tendency to avoid fish from 
Russia and ChinaCountry of origin is important

In summary

The discovery that Alaska Pollock 
originates from Russia/ China leaves 

consumers feeling worried and misled 



Lorenza Edge
lorenza.edge@incite-global.com
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Ariane Julia
ariane.julia@incite-global.com

Thank you
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